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Online coursesare g
slowly but surely
gaining popularity
By Sharmista Chaudhury
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earning is an ongoing pro-
cess. As more and more pro-
fessionals realise this, online
education is gaining popular-
ity among them. *Online courses
are gaining popularity because of
their flexibility, scope for utilising
time effectively, convenience and
reinforcement of learning,” savs
Sanjay Salunkhe, director, Jaro
Education, an online educa-
tion centre. “A working
“professional enrolled
with our programme
easily pers a 25 to 40
per cent hike in sal-
ary”

- Swati Salunkhe of
: the career counsel-
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Centre, howev-

er, thinks it has a

long way to go. “In
India, online cours-
es are still at a nascent stage
as recognition from the industry
as well as the educational depart-
ments matters a lot. The biggest
advantage of online courses iz that
ane can study from any part of the
world the course of his/her inclina-
tion without undergoing the selec-
tion competition as well as financial
burden,” she says.

S0 how do you choose a good
course? Parveen Shaikh, head psy-
chologist at Young Buzz, a career
counselling firm, says there is no
way of figuringout the absolute best
course, but the ones offered by the
Indian Institutes of Management
are g safe bet. But the world of
online education works on differ-
ent parameters, she says. “These
courses are more about building
knowledge online, o the content
matters a lot more than brand
name,” she says.

Career counsellors say doing an
online course cannot be consid-
ered a stand-alone option for direct
placement. “They are usually sup-
portive in establishing formal cred-
ibility for individuals who lack the
professional training or qualifica-
tions,” says education counsellor
Javanti Ghosh. B



